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Раздел 1 Туризм как  отрасль экономики. Прошедшие времена.
Практические задания: 

1. Прочитать и перевести текст. Ответить на вопросы по тексту.
HOW IT ALL STARTED
People started to travel ago. The first travellers were nomads and pilgrims, merchants and traders.  They travelled along rivers, lakes and seas. The first travellers used simple means of 
travel boats and ferries on the water and camels in the desert.

The most famous travellers were explorers. Among them were Marco Polo from Venice in the 13th century,  Afanasy Nikitin from Russia, Christopher Columbus and Vasco de Gama from Portugal in the 15th century, Magellan from Spain, Amerigo Vespucci from Italy in the 16th century, James Cook from England in the 18th century and other adventurers from Spain, Italy, Portugal, France, England and Holland. They made journeys to Asia, Africa and America. 

TOURISM IN THE 19TH CENTURY
In the 19th century tourism was mainly for the rich. They had enough money and spare time for travelling. Not many working people in Europe had paid holidays.

       Well-to-do people used to take tours to France, Germany, Switzerland and Austria. They spent time at famous sea resorts in France. They went to health resorts and spas of Germany for recreation and treatment. They travelled to the resorts in the mountains of Switzerland and Austria.

         In the early 19th century tourists used to travel by trains and steamships.

     
In  the first  half  of  the  19th century  steamships  used  to  move  within inland  waterways only. But in the second half of the century they started covering longer distances. The steamships carried passengers on all oceans and seas of the world.

2. Выполнить лексико-грамматические задания по темам:
Present Tenses Active.

Past Tenses Active.

Future Tenses Active.
3. Составить монологическое высказывание по профессиональной тематике:
Tourism in Russia.

My Favourite Topic.

Types of Professions in Tourism.

Transportation of Tourists.

Accommodation of Tourists.
Раздел 2 Туризм в англоязычных  странах. Сослагательное наклонение. 
Практические задания: 

1. Прочитать и перевести текст. Ответить на вопросы по тексту.

HOTEL SERVICES

THE FRONT OFFICE
When hotel guests arrive, they expect the front office clerks to offer them a nice welcome. They will want someone to help them in checking-in.

The front office is in the lobby of a hotel. It consists of the reservation department and the reception desk or the front desk.

The reservation department provides booking of the hotel rooms. 

The front desk provides sales of rooms, guest registration, key service, message and mail service, guest accounts.

Each employee in the front office has got a specific task.

The booking clerk will help the guest to arrange a booking. The receptionist or the room clerk will help the guest to check in. When the receptionist or watches the guest arrive, he meets and greets him. The receptionist asks the guest to fill in a registration form and assigns a room to him. Before the receptionist assigns a room, he or she will check the guest's booking and the available accommodations. Most hotels offer single, double and twin-bedded rooms. There are also some fine suites. A guest may ask the receptionist to provide an extra bed in a double room for his family member.

A hotel guest often wants someone to deliver messages and mail for him. The front deck performs this duty. There is always a rack with message boxes behind the counter.

A hotel guest always wants someone to take care of his room key. The front deck will do it. There is often a key drop at the deck.

When the guest checks out, he wants someone to help him with accounts. The cashier at the front deck will do it.

Every hotel manager relies on his front office to provide brief and convenient checking-in and checking-out.

THE BELL SERVICE 

When hotel guests check in, they expect someone to show them to their rooms. They also want someone to help them with their luggage. Often guests would like some employee to run errands for them with. These are duties of the bell service.

At the head of the bell service is the bell captain. The bell captain's post is next to the front desk. The bell captain directs bellmen.

The room clerk gives the guest's room number and the key to the bellman. The bellman escorts the guest to his room. He escorts the guest to the elevator first and then to the floor. There the bellman shows the guest his room. He must show where the light switches are. He must also explain how to use the room appliances: the room TV-set, telephone, air-conditioning. The guest may want him to explain some other hotel services: room service, laundry or dry-cleaning.

In many hotels the bellman also carries the guest's luggage. But some hotels have got porters who must carry the luggage. Very often the bellman or porter uses a cart to move the luggage.

The bellmen also run errands for the guests. They can even page guests in the hotel. You can see a bellman carry a sign with the name of the guest whom he is paging. Or you can hear a bellman call out the name while he is carrying the sign.

  
THE HOUSEKEEPING

When guests stay at the hotel they expect somebody to clean their rooms. The housekeeping department does it. 

At the head of the housekeeping service is the housekeeper. He supervises the chambermaid.

Chambermaids prepare the rooms before the guests check in.

The housekeeper tells the maids to general clean the rooms or to make up the rooms. He may ask the maids to scrub down the bath-rooms or just change the bed linen and the towels. Generally the maids air the rooms, make the beds, dust the furniture, vacuum clean the floor, wash the bathroom, empty the waste baskets.

Chambermaids use carts to carry supplies of toiletries: shampoos, soaps, tissues, shower caps as well bed and bath linens. There are containers for dirty linen and rubbish on those carts.

Chambermaids use master keys to provide security for the hotel rooms.

If the guests need extra bedding or rollways, the housekeeping service will do it. The housekeeping service provides hair-dryers and irons if the guests need them.

When guests check out, the housekeeper insects the rooms. The housekeeper inform which rooms are occupied and which rooms are vacant.
2. Выполнить лексико-грамматические задания по темам:

The Passive Voice.

Reported Speech.
3. Составить монологическое высказывание по профессиональной тематике:

Types of Hotels.

Hotel Service.

Types of Restaurants.

England is a Country for Tourists. 
London.
Раздел 3 Туристский продукт. Прилагательные и наречия.
Практические задания: 

1. Прочитать и перевести текст. Ответить на вопросы по тексту.

TYPES OF RESTAURANTS
There are eight different types of places where people can eat and drink. There are very luxurious restaurants, formal luxury restaurants, informal restaurants serving national dishes, coffee-shops, snack-bars, fast-food restaurants, bars and night clubs.


At the luxurious restaurants dinner is à la carte. Such restaurants are usually famous for their haute cuisine. They have sophisticated atmosphere. They service is impeccable. 


At the formal luxury restaurants serve typical local dishes. They offer a lot of home-made dishes. They make bread and pasta themselves. These restaurants have two sorts of dinner menu: à la carte and three-course fixed price menu. The atmosphere is cozy and relaxed and the meals are reasonably priced there.


At the coffee-shops the surroundings are modest and the atmosphere is friendly. The customers can have quick snacks with drinks there. These places serve sandwiches, salads, cakes and beverages. They may offer table service, counter service or self-service.


The snack-bars have a very relaxed atmosphere and very modest surroundings. They offer self- catering as a rule. The customers can have some snack with their drink.


The fast-food restaurants offer a very quick counter service. The choice of food and drinks is fixed but limited. Such places provide a drive-in and take-out service.

The bars offer different kinds of drinks, mixed drinks, beer, juices, soda. They can also serve nuts and crisp biscuits to go with the drinks.

At the night clubs the customers can have excellent wine and delicious dishes and dance to a band. Such places have a floor show. The customers can catering if they like. They are very expensive but provide overnight catering and entertainment until 4 a.m. as a rule.

2. Выполнить лексико-грамматические задания по темам:

Conditionals.

Nouns.
3. Составить монологическое высказывание по профессиональной тематике:

Scotland.

Wales.

The USA: country and people.

Sights of the USA.

Types of Tourism.
Раздел 4 Работа туристических фирм и бюро путешествий. Сложносочиненные предложения. 
Практические задания: 

1. Прочитать и перевести текст. Ответить на вопросы по тексту.
Propaganda and advertisement of tourist product
Tourism Partners

    
 A tourism partner within a community can be any organization or business that is involved in any way with visitors to your town. Attractions such as amusement parks, museums, zoos, botanical and water gardens as well as hotels, restaurants and other businesses that cater to visitors are all considered as tourism partners. Meeting and event planners, caterers and others who take care of visitors once they are in your destination are also tourism partners.

Ad Campaign and Brand

    
The most effective way to reach the target audience with tourism promotions and marketing is to develop a strong ad campaign that fully conveys what your community or destination has to offer the visitor. You'll need to work closely with an ad agency, the city's marketing department and the CVB marketing committee to develop an ad campaign and a brand for your destination that evokes the feelings you want to foster in your visitor.

    
 For instance, if your community primarily caters to sports-related tourists, your ad campaign and/or brand will reflect action, vivid color and a sports-inspired theme. Conversely, if your destination's main draw is its historic district, you'd want to develop an ad campaign with a homey, nostalgic sensibility that evokes strong emotions and a warm, fuzzy feeling.

A weak or confusing brand or ad campaign can also hamper the effective promotion of a destination.

 Low-Cost Advertising

     
You can work closely with magazine advertising reps to snag last-minute space which is often available when the sales department has one or two leftover ad spaces that they need to sell in order to finish out a page before going to press. These remnants often run half-price or less and can be a real boon to a tourism organization that's closely watching its promotions budget. Co-op advertising is also a cost-effective way for tourism partners to join forces and share the costs of something that normally might be cost-prohibitive.

Free or Low-Cost Marketing

      
Tourism marketing can be free if your organization works closely to bring your tourism partners together with the media through press releases and media kits. Foster cooperative working relationships with area media (print, television and radio) to feed them news about events and new developments that'll appeal to both residents and visitors to your community. Reach out to media outlets outside your area with a comprehensive media kit of facts, press releases, photos and story ideas that'll entice them to send a reporter or travel writer to your destination.

2. Выполнить лексико-грамматические задания по темам:

Degrees of Comparison of Adjectives and Adverbs.

Articles.
3. Составить монологическое высказывание по профессиональной тематике:

At the Airport.

At the Travel Agency.

The Main Air Companies of the World.

Excursions.

Insurances for Tourists.

Раздел 5 Закон о туристической деятельности. Сложноподчиненные предложения. 
Практические задания: 

1. Прочитать и перевести текст. Ответить на вопросы по тексту.
Force major circumstances in tourism

The concept of force majeure of tourism can be defined how force and extraordinary majeure, its action it is impossible to foresee and prevent, and also this force is a certain circumstance which completely exempts from liability for inadequate execution or non-execution of obligations. The spontaneous natural phenomena, forbidden state acts and any extreme cases in public life can be carried to force majeure in the tourism, having negative impact on a trip as a whole. In order that, in case of force majeure in tourism, there were no problems with payment of the material damage, all possible circumstances of force majeure need to be stipulated in advance with travel company, specifying in the contract of a duty and the right of the parties.

There is such type of insurance when it is impossible to make the planned trip because of force majeure, such type of insurance is called insurance of expenses. Thus, the main problem is not indemnification from the insurer, and ignorance by tourists of the rights, an operations procedure at approach of forms - major circumstances or insured event.

The main problem at approach of a force major case is compensation of material losses which are sustained by the tourist as force majeure exempts both parties of the prisoner of the contract from implementation of the obligations. However in practice there are situations when the tourist can defend own interests. For this purpose it is necessary at the conclusion of the contract with travel company to specify all possible nuances on protection of own rights. Try to choose skilled travel agencies which work at the market not one year.

If the tourist in case of force major circumstances in general refuses a trip, then he can count on compensation and a refund for air tickets.
2. Выполнить лексико-грамматические задания по темам:

Prepositions.

Participles.
3. Составить монологическое высказывание по профессиональной тематике:

National British Food.

National American Food.

My Travel.

A Trip Around American City.

A Trip Around Russian City. 

СПИСОК ЛИТЕРАТУРЫ И ИСТОЧНИКОВ

Основная:

1. Мошняга Е.В. Английский язык – туризм, гостеприимство, платежные средства: учебное пособие. - М.: Советский спорт , 2014. – 248 с.
2. Частник С., Коробка Г. Английский язык для менеджеров международного туризма и гостиничного бизнеса. – М.: Эксмо, 2013. – 160 с.

Дополнительная:

1. Качалова К.Н. Практическая грамматика английского языка: В 2-х т., 2011 г. – 368 с.

